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Even though there are dramatic increases in digitalization, ESP courses in the
field of Multimedia have been insufficiently researched (Watanabe, Misaki, &
Noguchi, 2015).

 Many creative industries both local and multinational require English
proficiency for performing jobs in multimedia. 



VHS take a role to prepare students to master certain skills including
English abilities to perform jobs relevant to students' expertise.
However, this role has not been fulfilled since many industries are not
satisfied with graduates’ competencies and consider that they are
unready for work (Suharno, Pambudi, & Harjanto, 2020). 

It is important to put students’ needs to be in line with ESP courses
taught in schools. The ESP courses will give more descriptions of
students’ future employment and help students prepare themselves for
their future jobs. 



1. What English language skills do multimedia students have
difficulties with for performing their future jobs?

2. What does a multimedia programme need to offer to prepare
students for their future jobs?

 
Research Questions



To investigate the English language needs at today’s workplace according
to the views of multimedia students who have accomplished internship
program

to help ESP teachers and curriculum designers in VHS plan their language
programmes based on the linguistic demands of the workplace.  

Aims of the research



Multimedia 

Multimedia deals with Visual
communication. It consists of
visual arts and technology to
communicate, educate, persuade,
and entertain a specific audience.
The careers involve advertising,
illustrators, graphic designers,
motion designers, etc. 

(University of Notre Dame, 2021).



Linguistics Motivations
As a global language, English is
understood by everyone
Product Image or Branding

Reasons for English usage in Multimedia
(visual communication design) in Non-
English-Speaking Countries 

1.
2.

3.

(Gerritsen, Nickerson, Hooft, et. al,
2010)

 The role of English in Multimedia 



The Needs Analysis
 

ESP is focused on professional knowledge (Weicheng,
2009) to perform jobs (Kascakova, 2016). 

The need analysis deals with questions related to needs,
lacks, and wants of the students. Further, it could
involve perspectives of some parties such as teachers,
students, graduates, employers,  etc (Chovancova,
2014). 



METHODS
 
 



This study employs qualitative study with minor data from descriptive
statistics. 

The data from multiple sources are converged in the analysis process
rather than analyzed separately. Each part of the data contributes to give
clearer understanding of the whole phenomenon
(Baxter & Jack, 2008).

Research Design



With a purposive sampling, an EFL teacher with her 18 students from the
class twelve of the Multimedia study program at a VHS in Bandung were
selected to participate in this study. 

The students involved in this study have joined an internship program as
one of the requirements to graduate from the school. 

Research Design



The VHS  has been implementing Technopark initiated by the government.
The Technopark program aims to build start-ups and enhance students’
English language skills through training for students and teachers
(Djakarta today, 2019). Supporting the aims of the technopark program, 
 Multimedia students that have dominant roles in start-ups are involved
in this study. 

Research Design



Data Collection

A pre-survey interview 

A Questionnaire of the Need Analysis 

Interviews

 
 



 
Chatsungnoen (2015)'s Need Analysis Questionnaire
Some modifications are made by adding Multimedia contexts and are
consulted to experts in Multimedia.

The open-response items of the questionnaires are
designed to elicit more ideas from the participants to
opine, share, and discuss their needs  (Fareen, 2018) 

The close-response items are to require participants to
choose among existing possibilities. Using both items
will elicit exploratory items and make participants
easier to answer (Brown, 2016)

A Questionnaire of the Need Analysis
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The results of the students’ needs analysis
 
There are three top skills that have not been fully mastered by the
students. The skills are grammar, Vocabulary, and  Speaking, as can be seen
in figure 1.
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Figure 1



Grammar is needed to help them communicate
with clients or customers as it can be seen in
the following excerpts: 

Excerpts 1
“Communication or in meeting” (Students A)

Excerpt 2
“When I need to pick up phones or listening to
voice notes given by the client” (Student B)

 Excerpt 3 
“When they are clients from overseas but
currently they are not here” (Student C)

 

GRAMMAR



 Most students always use Multimedia
software with English as a default language as
it can be seen in the following excerpt:

Excerpt 4

“Most of the time, the multimedia software
cannot be set into Bahasa Indonesia. Therefore
we need to use English as the language
default.” (Student D)

 

TECHNICAL VOCABULARY 



there are 83% of students who need speaking
in question and answer sessions of their
project presentation. As graphic designers or
art directors, they will present projects,
portfolios, or designs as a part of their jobs.

It is important to provide speaking sessions
and phonetics information of vocabularies, to
help the students speak with correct
pronunciation. 

SPEAKING



Specific topics needed:

Copywriting (writing video scripts and social media captions),
advertising, branding (company profiles), Multimedia tutorials,
and other related topics.
 

SPECIFIC TOPICS (READING & LISTENING) 



 
There are 94% of students who want to work
in the field of Multimedia. Therefore, learning
English for Multimedia is important since it
will support their future career. 



It is recommended that the students are given more exposure to texts
and videos relevant to Multimedia to improve their grammar skills
and learn technical vocabulary.  They also need to do speaking
practices in the context of Multimedia such as speaking with clients,
editors, art directors, etc. In addition, the materials of the ESP course
can be given in the form of videos so that the students could practice
their listening skills. 

Recommendations 



Technical vocabulary will be provided with phonetics information 



There are activities in the module that include Higher
Order Thinking Skills (HOTS). The HOTS employed in the
module follows Nourdad, Masoudi, and Rahimali (2018). 

The materials are designed to be similar to real work
situations to help the students link them to their existing
knowledge. The materials are also designed to encourage
the students to solve complicated situations in Multimedia
related to their internship experience. 



Since Multimedia is related to creative industries, HOT will support
the students to enhance their creative and critical thinking skills in
developing more innovative and fascinating designs. 

Moreover, the evaluation recommended for the module is the
evaluation that follows Tyler (1942) and that is suggested in the
Curriculum 2013. It includes attitude, knowledge, and skills of the
students. 
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